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2019 Was a Strong Year

1-12/2019 1-12/2018

Qbq p^ibp* } jfiiflk10,720.3 10,382.8

Net sales growth, % +3.3 -1.0

Rmbo^qfkd molcfq* } jfiiflk²  461.6 428.5

Operating margin, %* 4.3 4.1

Solcfq clo qeb mbofla* } jfiiflk²²339.2 158.0

H^okfkdp mbo pe^ob* _^pf`* }²2.97 2.45

Cash flow from operating 
^`qfsfqfbp* } jfiiflk

893.1 748.4

2

ÅAll-time record result

ÅStrong financial position and cash flow

ÅExcellent performance in the grocery trade

ÅZloiaÄp jlpq prpq^fk^_ib dol`bov qo^ab `ljm^kv

ÅStrong growth continued in the building and 

technical trade

ÅProfit generation continued good in the car trade 

despite challenges in market and availability
* Comparable
²² Wl ltkbop lc qeb m^obkq `ljm^kv* `lkq^fkp }'=<)Cj fk fqbjp ^ccb`qfkd 
`ljm^o^_fifqv ¡}-<C)>j¢ ^ka molcfq clo afp`lkqfkrba lmbo^qflkp lc };;)@j 
¡}-55.9m)  



Net Sales by Division 
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Operating Profit by Division
Comparable

294.5

126.8

35.2  

327.9

142.8

26.8
0

50

100

150

200

250

300

350

Grocery trade Building and technical trade Car trade

2018 2019

4

}j

Comparable figures

' }==)>j

' };@):j

-}B)?j

428.5

461.6

0

50

100

150

200

250

300

350

400

450

500

Group, continuing operations

2018 2019

' }==);j



Return on Capital Employed 9.6%
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³ŤƪÔĥ 6ÔźġƪÔĥ DǇźċřĀġƪƷƔċ OƤēƤ rġĥĥġŤř

}j

Kruunuvuoren Satama, store sites 85.3 

Other store site investments 142.4 

Acquisitions 290.5 

IT investments 33.9 

Other investments 134.0

Total 686.1 
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Strong Financial Position
6ÔƚĶ ğĥŤǩ ğƔŤŕ ŤźċƔÔƪġřĪ ÔòƪġǨġƪġċƚ OēşƯûŮ ŕġĥĥġŤř

31.12.2019 31.12.2018

Ofnrfa ^ppbqp* } jfiiflk  169.0 249.6 

F^pe cilt colj lmbo^qfkd ^`qfsfqfbp* } jfiiflk893.1 748.4

F^pe cilt colj lmbo^qfkd ^`qfsfqfbp ¡bu`i) LIUV ;@ fjm^`q¢* } jfiiflk564.8 437.1

Interest-_b^ofkd kbq ab_q bu`i) ib^pb if^_fifqfbp* } jfiiflk446.1 161.6

Interest-bearing net debt/EBITDA (excl. IFRS 16 impact) 0.9 0.4

Ob^pb if^_fifqfbp* } jfiiflk 2,422.2 2,289.0

Continuing operations Q4:

F^pe cilt colj lmbo^qfkd ^`qfsfqfbp* } jfiiflk273.2 209.0  

F^pe cilt colj lmbo^qfkd ^`qfsfqfbp ¡bu`i) LIUV ;@ fjm^`q¢* } jfiiflk187.7 127.4  

F^mfq^i bumbkafqrob* } jfiiflk 83.3 67.7  
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Our Chosen Strategy Is Working and Yielding Results
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All -Time Best Q4
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Highlights Q4

ÅAll-time strongest fourth quarter

ÅSales and profitability continued to strengthen 

in the grocery trade

ÅDemand remained at a good level in 

the building and technical trade 

ÅA marked turn for the better in the car trade 

ÅK-Citymarket Järvenpää named the best 

grocery store in the world



Net Sales
Q4 net sales up by 3.0%, comparable growth 0.9%
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% comparable growth
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Comparable Operating Profit
xźċƔÔƪġřĪ źƔŤğġƪ ĪƔċǩ éǆ OŮĢûƴ ŕġĥĥġŤř
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GROCERYTRADE

Growth in Sales and Market Share Based on 
Good Customer Experience
13



Net Sales Growth Continued in Grocery Trade                            
Comparable Q4 net sales growth 1.9%
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Grocery Trade Comparable Operating Profit 
xźċƔÔƪġřĪ źƔŤğġƪ ġŕźƔŤǨċĀ ğƷƔƪĶċƔ ġř ¨ħü ĪƔŤǩƪĶ OŮǸûŮ ŕġĥĥġŤř
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Comparable figures
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Grocery Trade Q4

Market in Q4

ÅTotal market growth 2.9%*

ÅGrocery prices up by approx. 1.2%

ÅEqual number of wholesale selling days to Q4/18

ÅChanges in tax refund payments impacted 

purchasing power

Å Importance of convenience and quality continues 

to grow, price also still relevant

ÅContinued growth in foodservice and the popularity 

of eating out

K Group

ÅN JolrmÄp j^ohbq pe^ob olpb* dol`bov p^ibp 

+3.3%

ÅSales grew in all K-food store chains

ÅProfitability continued to improve thanks to sales 

growth and improved operational efficiency

ÅOnline sales growth continued strong

ÅMarket Court reviewing the acquisition of 

Heinon Tukku
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* Kesko's own estimate



Store-specific Business Ideas Improve Customer Experience 
and Increase Sales

Å We stand out from the competition with store-specific 

business ideas built on top of the chain concepts

Å We support K-retailers in creating good store-specific 

business ideas based on customer data 

Å Quality selections and competitive pricing have 

improved customer satisfaction significantly

Å Plenty of sales and profit potential in creating store-

specific business ideas for all 1,200 K-food stores

17

K-Citymarket Järvenpää named the best 
grocery store in the world
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A Forerunner in Trading Sector
Digitalisation

Å Extensive utilisation of customer data in everything we do 

Å Obtaining data from and reaching 3.5 million K-Plussa 

customers in all channels 

Å Digitalisation of marketing, data driven targeted customer 

communications

Å Versatile, easy-to-use online and mobile services

Å Rapidly growing online sales of groceries 

Å More extensive digital services that enhance 

customer experience in 1,200 K-food stores



Å Kesko ranked the most sustainable grocery trade 

company in the world for the sixth time

Å Transparent purchasing chains at the core of our 

corporate responsibility work 

Å Strong involvement in combatting climate change

Å Choosing to shop at a K Group store is a responsible 

act by customers 
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Most sustainable grocery 
trade company in the world 



Growth and Profit Improvement 
Continued 
20

BUILDING AND TECHNICALTRADE


