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K Group and Kesko Today
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#1
Biggest in Finland,
#3 in Northern Europe 
with retail sales of over 
OŮƯéř

ÅŤƔĥĀŜƚ ŕŤƚƪ 
sustainable trading 
sector company

Market cap approx. 
OĢûĢéř with over 
42,000 shareholders

Profitable growth 
strategy in 3 core 
divisions

Strong financial 
position with good 
dividend capacity

43,000 employees, 
approx. 1,800 stores and 
comprehensive digital
services in 8 countries
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Net Sales and Operating Profit by Division

OŮǸüħƢşŕ OħƯŮûħŕæ

Grocery trade

Speciality goods trade

Car trade

Grocery trade

Speciality goods trade

Car trade

Building and 

technical trade

Building and 

technical trade

Continuing operations, rolling 12 months Q2/19
* Incl. common functions and eliminations}-35.3m, IFRS 16 impact}C=)Aj
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Retail sales,
O ŕġĥĥġŤř Stores

Finland 10,494 1,605

Sweden 331 31

Norway 792 90

Baltics 866 55

Poland 240 36

Belarus 128 17

Norway

Sweden
Finland

Estonia

Latvia

Lithuania

Poland

Belarus

K Group's Retail Sales and Store Numbers 
by Operating Country in 2018
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1. Creating Value Through Growth



ÅMost customer-oriented and inspiring food 
stores with store-specific business ideas

ÅProfitable development of store network

ÅSeamless multi-channel customer 
experience

ÅDevelopment of the retailer business model 
as a competitive advantage

ÅSignificant growth in the foodservice 
business

Continuing Our Growth Strategy Implementation

We are the customers' preferred choice and the quality leader in the European trading sectorVISION

STRATEGIC 
FOCUS AREAS

Profitable
growth

Business
focus

Quality and
customer orientation

Best digital
services

One 
unified K

Grocery trade Building and technical trade Car trade

ÅCountry focus with specified strategic 
actions

ÅThree customer segments served 
according their specific customer needs

ÅSynergies .within individual countries and 
between the operating countries

ÅOrganic growth and profitability 
improvement

ÅSelected acquisitions to win a chosen 
country and segment

ÅIncreasing business in cooperation with the 
Volkswagen Group

ÅIncreasing own service and mobility 
business

ÅBest customer experience .in all channels
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DIVISION 
PRIORITIES

VALUE The customer and quality Ęin everything we do

Sustainability and
combating climate 

change



A Strong and More Focused Company Through Successful 
Portfolio Transformation
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3/2015
Anttila

11/2016
Russian 
grocery trade

6/2017
K-maatalous

6/2017
Yamarinboats 
and Yamaha 
representation

4/2016
Suomen
Lähikauppa

6/2016
Onninen

12/2016
AutoCarrera

6/2017
Asko and 
Sotka furniture 
trade

10/2018
1A Group

7/2018 & 
1/2019
Gipling, 
Skattum 
Handel and 
Sørbø6-7/2018

Reinin Liha and 
Kalatukku
E. Eriksson

2/2018
Russian 
building 
and home
improvement 
trade

Acquisitions

Divestments

* Waiting for completion

8/2019
NlkbhbphlÄp
Finnish operations

3/2019
VW, Audi and 
SEAT businesses 
from LänsiAuto 
and Huittisten 
Laatuauto

5/2019
Onninen 
VtbabkÄp KHSDF 
business

5/2019
Heinon Tukku*

7/2019
VW-, Audi- and
SEAT-
businesses from 
Laakkonen

5/2019
Fresks Group

7/2018
Remaining
shares of 
Konekesko
Baltics* 

Lksbpqjbkqp fk Flob Erpfkbpp Rmbo^qflkp }<)<_k* 
Gfsbpqjbkqp };):_k 
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iċƚŉŤŜƚdividend policy: In the long-term, Kesko aims to distribute a steadily growing dividend of some 60-100% of its 

`ljm^o^_ib b^okfkdp mbo pe^ob* q^hfkd fkql ^``lrkq qeb `ljm^kvÄp cfk^k`f^i mlpfqflk ^ka pqo^qbdv)

iċƚŉŤŜƚNew Financial Targets

* Continuingoperations, rolling 12 months

Indicator Target level
Level achieved

in Q2/2019*

Comparableoperating margin, % 5.0% 4.1%*

Comparable return on capital employed, % 11.0% 9.5%*

Interest-bearing net debt/EBITDA, excluding 
the impact of IFRS 16

at maximum2.5 1.0



Steady Growth Targeted in Dividends

1.84

1.47

1.68 1.65 1.70

2.01

2.28
2,47

1.20 1.20

1.40
1.50

2.50

2.00

2.20
2,34
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Fljm^o^_ib b^okfkdp mbo pe^ob* Jolrm* }Gfsfabka* }

Pay-out 
ratio, %

Effective 
dividend yield, 
B share, % 

5.0 4.2 4.97.7 5.0

146.765.3 99.5 96.6 94.791.181.8 83.3

5.24.84.6

Dividend policy updated in Q1: In the long-term, Kesko aims to distribute a steadily growing dividend of some 

60-;::7 lc fqp `ljm^o^_ib b^okfkdp mbo pe^ob* q^hfkd fkql ^``lrkq qeb `ljm^kvÄp cfk^k`f^i mlpfqflk ^ka pqo^qbdv) 

Dividends will be paid in two instalments, starting with the dividends paid for 2018.



2. Grocery Trade Continuing Profitable 
Growth in All Channels
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Net sales
Rolling 12 monthsQ2/19

Liukuva 12 kk 

ÅOver 1,200 stores in the retailer business model

ÅMarket share 36.1%

ÅSome 1.2m customers visit K-food stores daily

ÅK-food store chains are K-Citymarket, 

K-Supermarket, K-Market and Neste K 

service stations

ÅKesprois the leading foodservice provider 

in Finland

K-Citymarket, 

food

K-Citymarket, 

non-food

K-Supermarket

K-Market

Kespro

Other
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Grocery Trade in Brief

OĢüħĢħûƢŕ



Grocery Trade Retail and B2B Sales by Chain
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Number of stores or
cash & carry outlets

30 June 2019 

Sales (pro forma), 
YDW :7* } jfiiflk

Q2/2019 roll. 12 mo

K-Citymarket, food 81 1,666

K-Citymarket, home and specialitygoods 81 589

K-Supermarket 244 2,019

K-Market 780 1,844

Neste K 72 132

Others 78 41

Kespro 14 907

Grocery trade, total 1,270 7,198



SuccessStories in Grocery Trade Strategy Execution

K-retailer entrepreneurship and store-specific business 
ideas, multi-store model 

Differentiation through
own brand products

Acquisition of Suomen 
Lähikauppa 

Rebrandingand store
modernisations

Developingfoodservice
business

Market sharegrowthNew digital servicesand 
food online
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Seamless Omnichannel
Customer Experience Driving 
Sales and Loyalty
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Share of online sales of the total grocery market is 
still small, but growing fast

Our online sales growth in Q2/2019

Higher average purchase than in physical stores

Our online net sales target for 2019

K-food stores offering online services

NPS, high customer satisfaction

People/sq. km, low population density in Finland 
affecting choice of viable solutions

0.4%*

OĢǸŕ

+119%

5x

>200

76

18

²};B)<_k ¡incl. VAT) in 2018


